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Samsung builds digital trust through

consent management

SAMSUNG ELECTRONICS

Industry: Tech

Size: Enterprise
Region: Global
Key regulations: GDPR

OneTrust products: Mobile app consent, CTV
consent

Samsung Electronics is one of the largest producers of
electronic devices in the world and sits in the top 20 of the
global Fortune 500. With their mission of devoting talent
and technology that contribute to a better global society,
Samsung manufactures household appliances, digital
media devices, chips, semiconductors, and integrated
systems.
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Samsung is a market leader in the supply of smartphones,
smart TVs, and other loT devices. This level of customer
data raises the immediate challenge of keeping up with
the consent and preferences of their customer base, from
collection to maintenance and regular updates.

Sam Nicholson, European Head of Privacy at Samsung,
explained, “Privacy is at the heart of everything we do. We
try very hard to make sure consumers understand what
we're doing with their data, when we're processing their
data, and where appropriate, giving them the choice to
object to any such processing activity. Ultimately, we don't
want to do anything that consumers don't want to do.
We're very conscious of the fact that we are trusted in the
community.”

“"We don't want to do
anything that consumers
don't want to do. We're
very conscious of the fact
that we are trusted in the
community.’

| Sam Nicholson

EUROPEAN HEAD OF PRIVACY AT SAMSUNG
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Apps, ads, and a consent management
platform

As Samsung started to introduce ad-funded applications,
such as TV Plus, to the market on their TVs and Galaxy
phones, they decided to add a consent management
platform (CMP) to their privacy processes.

Today, Samsung Ads uses OneTrust Mobile App Consent
across Samsung phones for ad-funded applications in
Europe and Latin America, along with the CTV Consent
solution for TV Plus on their TVs across Europe. The ability
to combine technical expertise with global scale was a key
element in Samsung's decision to choose the OneTrust
consent and preferences platform.

Nicholson said, “OneTrust was the clear leader when it
came to the end. They were very attentive, approachable,
and extremely detailed. They provided a mock-up during
our first session which captured the look and feel of

the platform and stood out compared to the rest of the

competition, which really impressed us.”
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"OneTlrust was the clear
leader when it came to
the end. They were very
attentive, approachable,
extremely detailed, and
stood out compared to the
rest of the competition.”

| Sam Nicholson

EUROPEAN HEAD OF PRIVACY AT SAMSUNG

b continents, 2 platforms, 1joint team

The mobile CMP launch was the first major project that
kicked off the partnership between Samsung Ads and
OneTrust. It began by focusing on several applications
only in Europe, which helped from a privacy standpoint,
as it prepped development and operations with GDPR
compliance from the get-go.
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After the successful launch of the OneTrust Mobile
Consent solution in Europe, Samsung made the decision
to replicate this in other regions. Latin America was up
next, and the solution was rolled out in Brazil shortly after.
Sam Nicholson explained, “We could basically replicate
what we did in Europe and essentially copy and paste
that over different jurisdictions. It was a very easy launch
that also proved very successful. It proved so successful
that it's now planned to be launched in 16 other countries
across the world.”

“It was a very easy
launch that proved very
successful. It proved so
successful that it's now
planned to be launched in
16 other countries.”

| Sam Nicholson

EUROPEAN HEAD OF PRIVACY AT SAMSUNG

After mobile consent was up and running, implementation
moved over to the CTV units for the TV Plus application.
It was a global rollout process. Developers were engaged
on both sides, with phone calls between London, Mexico,
America, Korea, and Australia, all working together to
launch the CTV consent solution.

Leanne White, Data Privacy Manager at Samsung,
explained, “You can look at the CMP from OneTrust and
understand more about data usage on TV Plus, how we're
processing data, and how third parties are processing
data. It's a very transparent and smooth interface.”
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“It's avery transparent and
smooth interface.

| Leanne White

DATA PRIVACY MANAGER AT SAMSUNG

Samsung x OneTrust, a privacy-first
partnership

Given the nature of Samsung's business, the number of
devices sold, and the extent of personal data collection,
data privacy has always been a huge priority for them.
The OneTrust and Samsung partnership flourished as
both companies have a privacy-first way of doing things.
Leanne White explained further, “Working with OneTrust
has been great. It's quite nice to work with a company that
isn't a part of yours but feels like it is. We all feel like we're
part of the same team.”

After the OneTrust solution was implemented on
Samsung's mobile apps and TV Plus on connected TVs,
it provided a more granular level of choice to consumers,
from preference management to data access requests.
For Samsung's ad-supported TV service (Samsung Free,
TV Plus), they found that most third-party advertisers on
the market preferred to only work with those that had
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aworking CMP. From an internal perspective, they can
now see whenever opt-in rates are falling around certain
applications and look at what is causing this disconnect
with their customers.

“It's quite nice to work with
a company thatisn't a part
of yours but feels like it is.
We all feel like we're part of
the same team.”

|Leanne White

DATA PRIVACY MANAGER AT SAMSUNG

White said, “The difference between before and after
(working with OneTrust) is we've given more choice to
consumers. We allow them to better determine how we're
going to handle their data. We wanted to provide users
with the best possible experience, which OneTrust has
allowed us to do.”

“We wanted to provide
users with the best possible
experience, which OneTrust
has allowed us to do.”

|Leanne White

DATA PRIVACY MANAGER AT SAMSUNG
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A global mindset: The road ahead for
consent management

Regarding new regulations coming into the privacy
landscape, the European Commission has been debating
the ePrivacy Regulation and the UK government
introduced a data reform bill that seeks to amend their
data protection law. Samsung has its eye on these evolving
privacy regulation areas, making sure its operations
remain compliant through the changing landscape. Given
the success of CTV consent for TV Plus on Samsung TVs,
Samsung Ads is now looking at implementing the same
solution on other Samsung applications on their CTVs. On
the mobile app side, after its introduction in Europe and
Latin America, a global rollout has now gone live to great
success.

To summarize, Nicholson explained, “The overarching view
is that we want to continue having a growing relationship
between Samsung and OneTrust. We want to bring privacy
to market. We want to work together. And we want to give
users the best experience.”

To learn more about how OneTrust Consent & Preferences
can help your organization, visit
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